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Age

28.8%
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60.3%
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58.0%
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$50,000+

$75,000+

100,000+

75.5%

60.1%

43.3%

55.7%

35.9%

27.7%

Index

126

129

130

% NY Adults% NY Adults

Index

98

116

129

56

Visited 7online.com in past month

% NY Adults

Vehicle HH plans to buy next 
yr.: any new vehicle

Investment HH has: stocks 
or stocks options

No. of domestic overnight 
trips past yr.: 3+

No. of times eaten at fast-
food restaurant past mo.: 6+

HH bought on the Internet 
past year: computer 
hardware/software

No. of times attended 
movies past 3 mo.: 3+

11.4%
14.2%

36.2%
41.1%

20.0%
46.2%

28.2%
38.3%

10.7%
18.7%

20.9%
26.5%

Delivers High Concentrations of Prospects for Key Categories

124

114

115

136

175

127

How to read: 11.4% of NY adults live in households that plan to buy a new vehicle next year. 14.2% of NY adults 
who visited 7online.com in the past month live in households that plan to buy a new vehicle next year. Therefore,  
NY adults that visited 7online.com in the past month are 24% more likely to live in households that plan to buy a 
new vehicle next year compared to the average NY adult.


