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% PH Adults

Investment HH has: stocks 
or stocks options

No. of trips outside continental 
U.S. past 3 yrs.: 3+

No. of times eaten at fast-
food restaurant past mo.: 5+

No. of times attended movies 
past 3 mo.: 3+

11.9%
13.5%

Index

122

36.2%
45.6% 126

12.1%
19.9% 165

36.5%
47.4% 130

8.4%
15.3% 183

3.5%
5.7% 162

Items HH bought on 
internet past year: computer 

hardware/software

How to read: 11.9% of PH adults plan to buy a new vehicle in the next year. 13.5% of PH adults who visited 
wpvi.com in the past month and plan to buy a new vehicle in the next year. Therefore, PH adults that visited 
wpvi.com in the past month are 22% more likely to plan to buy a new vehicle in the next year compared to the 
average PH adult.

Vehicle HH plans to buy next 
yr.: any new vehicle


