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% TO Adults

No. of times eaten at fast-
food restaurant past mo.: 5+
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Vehicle HH plans to buy next 
yr.: any new vehicle

No. of domestic overnight 
trips past yr.: 5+

How to read: 8.0 of TO adults live in households that plan to buy a new vehicle next year. 12.2% of TO adults 
who visited 13abc.com in the past month live in households that plan to buy a new vehicle next year. Therefore, 
TO adults that visited 13abc.com in the past month are 52% more likely to live in households that plan to buy a 
new vehicle next year compared to the average TO adult.

Items HH bought on 
internet past year: computer 

hardware/software

Investment HH has: Any 
investment

Movies-when usually seen 
past year: opening weekend

Delivers High Concentrations of Prospects for Key Categories


